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LOGO EDIH
CASSOVIUM

Jednotny vizualny Styl EDIH CASSOVIUM pozostava z graficky
zjednotenych prvkov vizualnej komunikacie, ktoré zahrnaju logo,
typografiu, farebnost, aplikaciu vizualneho stylu na tlacovinach
a nareklamnych predmetoch a pod. Branding Guide definuje
zakladné pouzivanie loga a v SirSom slova zmysle aj vizualnej
identity EDIH CASSOVIUM.

The corporate identity of EDIH CASSOVIUM consists of visually
unified elements of visual communication, which include logo,
typography, colour scheme, application of the visual style

on printed materials and promotional products, etc. The Branding
Guide defines the basic use of the logo and, in a broader sense,
the visual identity of EDIH CASSOVIUM.
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Graficky navrh loga EDIH CASSOVIUM vychadza z abstrahovania
symbolického znaku ,kappa“, resp. grafémy ,K” - ako asociativheho
nazvu KoSice/Cassovia, zaroven predstavuje Styri stabilné, si¢asne
dynamicky prepojené piliere projektu EDIH CASSOVIUM. Autorsky
zamer spocival vo vytvoreni jednoduchého, zrozumitel'ného
avariabilného loga, ktoré spifia parametre sti¢asného grafického

a vizualneho prejavu, pricom vystihuje zamery a potreby projektu
EDIH CASSOVIUM.

Styri vyrazné kruznice v pravidelnej matrici s naznadenim vzajomnej
synergie (diagonalne prepojenie) predstavuju zakladné ciele a celkovy
charakter projektu EDIH CASSOVIUM: Transformacia, Motivacia,
Akceleracia a Networking. Intrepretacia takto definovaného
konceptu loga v§ak podporuje aj dalSie ddlezité zamery a vychodiska
projektu EDIH CASSOVIUM:

A) Kategorie sluzieb EDIH CASSOVIUM: Testovanie inovativnych
technologii, digitalizacia a automatizacia (Test Before Invest),
Vzdelavanie a budovanie potrebnych zru¢nosti(Skills & Development),
Projektova podpora a podpora v oblasti ziskavania novych zdrojov
financovania (Support to Find Investment), Inova¢ny ekosystém

a networking (Innovative Ecosystem & Networking)

B) Ciel'ové skupiny EDIH CASSOVIUM: Malé a stredné podniky
aorganizacie verejného sektora (prepojené kruhy v logu), Regién,

Konzorcium (Expertizna a technologicka infrastruktura)

C) Technologicka orientacia EDIH CASSOVIUM:
Umela inteligencia (Al) a Priemysel 4.0 (prepojené kruhy v logu),

Kyberneticka bezpecnost, Digitalizacia (inovativne kreativne riesenia)

D) Financovanie EDIH CASSOVIUM: Program Digitalna Eurdpa (EK)
a Plan obnovy a odolnosti (prepojené kruhy v logu), Satelitné projekty

z EU programov, Regionalne zdroje a podporné schémy financovania

Vyhoda grafického navrhu loga spoc¢iva v jeho variabilite z pohl'adu
jeho pripadnych editacii (podprojekty, resp. prilezitostné aktivity
projektu), a to bez toho, aby sa narusil jeho zakladny autorsky
koncept. Univerzalnost loga je deklarovana tiez v podobe konkrétnych
aplikacii, ktoré su obsiahnuté v EDIH CASSOVIUM Branding Guide.
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The graphic design of the EDIH CASSOVIUM logo is based on the
abstraction of the symbolic sign “kappa” or grapheme “K” - as an
associative name of the City of KoSice/Cassovia, also represents
four stable but at the same time dynamically connected pillars

of the EDIH CASSOVIUM project. The authors’ intention was to create
a simple, understandable and variable logo that meets the parameters
of the contemporary graphic and visual expression, while describing
the intentions and needs of the EDIH CASSOVIUM project.

The four compact circles in a regular matrix with an indication

of mutual synergy (diagonal connection) represent the basic goals and
overall character of the EDIH CASSOVIUM project: Transformation,
Motivation, Acceleration and Networking. However, the interpretation
of the logo concept defined in this way also supports other important
goals and starting points of the EDIH CASSOVIUM project:

A) EDIH CASSOVIUM service categories: Testing of innovative
technologies, digitization and automation (Test Before Invest),
Education and building of necessary skills (Skills & Development),
Project support and supportin the field of obtaining new sources
of financing (Support to Find Investment), Innovation ecosystem

and networking (Innovative Ecosystem & Networking)

B) Target groups of EDIH CASSOVIUM: Small and medium-sized
enterprises and public sector organizations (connected circles
within the logo), Region, Consortium (Expertise and technological

infrastructure)

C) Technological orientation of EDIH CASSOVIUM: Artificial
Intelligence (Al) and Industry 4.0 (connected circles within the logo),

Cybersecurity, Digitization (innovative creative solutions)

D) Funding of EDIH CASSOVIUM: Digital Europe Program (EC)
and Recovery and Resilience Plan (connected circles of the logo),
Satellite projects from EU programs, Regional resources and support

funding schemes

The advantage of the graphic design of this logo lies in its variability
and from the point of view of its possible edits

(sub-projects or occasional activities of the project), without
disturbing its basic author’s concept. The universality of the logo

is also declared in the form of specific applications within

the complex EDIH CASSOVIUM Branding Guide.

EDIH CASSOVIUM / BRANDING GUIDE
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Logo EDIH CASSOVIUM ma zadefinované dve verzie: horizontalnu
a vertikdlnu. Ich pouzitie je rovnocenné. Pri horizontalnej verzii
sa znak nachadza vlavo od textu, pri vertikalnej verzii je znak
umiestneny nad samotnym textom. Vol'ba verzie loga zavisi

od pouzitia loga a priestorovych moznosti v rdmci jeho aplikacie.

The EDIH CASSOVIUM logo has two defined versions: horizontal
and vertical. Their use is equivalent. In the horizontal version,

the emblem is placed to the left of the text, in the vertical version,

the emblem is placed above the text itself. The choice of logo

version depends on the use of the logo and the spatial possibilities

within its application.
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Pri pouzitiloga v tla¢enej podobe je zadefinovana minimalna
vel'kost jeho pouzitia ako v horizontalnej, tak vo vertikalnej
verzii. Pri horizontalnej verzii ma minimalna vel'kost loga rozmery
22 x5 mm, pri vertikalnej verzii 16 x 9 mm. Logo nie je mozné
pouzit pri tla¢i v mensej vel'kosti bez ohrozenia jeho ¢itatel'nosti.
Pri digitalnom pouziti loga je potrebné dbat na taku vel'kost loga,
pri ktorej je text, ako aj znakova ¢ast loga, ¢itatelna a dobre

rozpoznatelna.

When using the logo in printed form, a minimum size is defined
for its use in both horizontal and vertical versions. The minimum
size of the logo shall be 22 x5 mm for the horizontal version

and 16 x 9 mm for the vertical version. The logo cannot be used
when printed at a smaller size without compromising its legibility.
When using the logo digitally, care shall be taken to ensure that
the size of the logo is such that both the text and the emblem part

of the logo are legible and clearly recognisable.

%CASSOVIUM %8

CASSOVIUM
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Ochranna zoéna loga je priestor, do ktorého nesmu zasahovat
ziadne dalSie grafické prvky, texty, fotografie a podobne. Branding
Guide definuje minimalnu vel'kost ochrannej zény pre horizontalnu
aj vertikdlnu verziu loga, ktord je odvodena od velkosti jednej
kruznice zo znaku. Z hl'adiska zabezpeéenia funkcionality loga

a jeho integrity sa vS§ak odporuca pouzivat va¢siu ochrannd zénu

ako definuje Branding Guide.

The logo protection zone is the area into which no other graphic
elements, texts, photographs, etc. may encroach. The Branding
Guide defines the minimum size of the protection zone for both

the horizontal and vertical versions of the logo, which is derived
from the size of one circle of the logo. However, in order to ensure
the functionality of the logo and its integrity, it is recommended

to use a larger protection zone than the minimum size of protection

zone defined by the Branding Guide.

Minimalna ochranna zéna - horizontalna a vertikalna verzia loga
Logo protection zone - horizontal and vertical version of the logo
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Vlavo sa nachadza niekol'’ko prikladov nepovoleného pouzitia loga.
Branding Guide nepovoluje logo akokol'vek deformovat, naklanat
¢i lubovol'ne menit farebnost jeho jednotlivych €asti. Nie je mozné
menit pouzity typ pisma a zasahovat do grafického spracovania
loga. Modifikacie loga, napriklad rozsirenie loga o nazov
podprojektov alebo prilezitostnych aktivit, je potrebné konzultovat

s autormi navrhu loga.

To the left are some examples of unauthorised use of the logo.
The Branding Guide does not allow the logo to be distorted,
tilted, or the coloring of its individual parts to be altered in any
way. It is not allowed to change the font used or interfere

with the graphic design of the logo. Modifications to the logo,
such as extending the logo to include the name of sub-projects
or occasional activities, must be consulted with the authors

of the logo design.
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PROGRAM DIGITALNA EUROPA

Komunikaéné a diseminaéné aktivity suvisiace s projektom (vratane
vztahov s médiami, konferencii, seminarov, informaénych materialov,
ako su brozury, letdky, plagaty, prezentacie atd., v elektronickej
podobe, prostrednictvom tradi¢nych alebo socialnych médii atd.)
musia obsahovat oznaéenie podpory EU a eurépsku vlajku (znak)

a vyhlasenie o financovani.

Emblém musi zostat zretel'ny a oddeleny a nesmie sa upravovat
pridanim inych vizualnych znaéiek, znaciek alebo textu.

Ak sa zobrazuje v spojeni s inymi logami (napr. prijemcov alebo
sponzorov), emblém musi byt zobrazeny aspoii tak vyrazne a viditel'ne

ako ostatné loga.

Dal$ie informacie o povinnej publicite st uvedené na webovej stranke:

https://commission.europa.eu/funding-tenders/managing-your-

project/communicating-and-raising-eu-visibility_en

RN Spolufinancovany
% Eurépskou uniou

* *

PLAN OBNOVY

Pri propagacii opatreni planu obnovy musi byt podla eurépskeho
nariadenia 2021/241 zabezpecéena viditelnost zdroja financovania
vo v§etkych komunikaénych a informaénych materidloch tykajucich

sa akychkol'vek opatreni planu obnovy.

Okrem povinného zobrazenia emblému EU s vyhlasenim ,financované
Eurépskou Uniou NextGenerationEU” je povinné pouzitie oficidlneho

loga planu obnovy na zaklade tohto dizajn manualu.

Usmernenia a dizajn manual suvisiace so zabezpecenim vizibility
planu obnovy su k dispozicii na webovej stranke:

https://www.planobnovy.sk/realizacia/dokumenty/,

cast Vizibilita.

e Financované ; - A
U Eurépskou tniou PLAN OBNOVY
ks NextGenerationEU
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PROGRAM DIGITAL EUROPE

Communication and dissemination activities related to the project
(including media relations, conferences, seminars, information
material, such as brochures, leaflets, posters, presentations,

etc., in electronic form, via traditional or social media, etc.)

must acknowledge EU support and display the European flag

(emblem) and funding statement.

The emblem must remain distinct and separate and cannot

be modified by adding other visual marks, brands or text.

When displayed in association with other logos (e.g. of beneficiaries
or sponsors), the emblem must be displayed at least as prominently

and visibly as the other logos.

More information on communication and raising EU visibility can

be found in the following website: https://commission.europa.

eu/funding-tenders/managing-your-project/communicating-and-

raising-eu-visibility_en

* Co-funded by
LI the European Union

RECOVERY AND RESILIENCE PLAN

When promoting the measures of the Recovery Plan, the visibility
of the funding source must be ensured in all communication
and information material relating to any measures of the Recovery

Plan, in accordance with European Regulation 2021/241.

In addition to the mandatory display of the EU emblem with

the statement ,funded by the European Union NextGenerationEU”,
the use of the official logo of the Recovery Plan is mandatory

on the basis of the Plan’s Design Manual:

https://www.planobnovy.sk/realizacia/dokumenty/,

section Visiblity (only in Slovak language).

WUNNN Funded by the "RECOVERY
SN European Union y
o NextGenerationEU AND RES"'IENCE-'
PLAN
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FAREBNOST
COLOURS

Farebnost loga a vizualnej identity, ktoru definuje Branding
Guide, je odporucana pre pouzitie v tlacenej aj digitalnej podobe.
Konstrukcia ani charakter loga vS§ak nevylucuju pouzitie inej

ako zadefinovanej farebnosti, pokial si to aplikacia loga alebo

vizualneho Stylu bude vyzadovat.

The colour scheme of the logo and visual identity, as defined

by the Branding Guide, is recommended for use in both print
and digital formats. However, neither the design nor the nature
of the logo precludes the use of a colour scheme other than
that defined in the Branding Guide, if the application of the logo

or visual style so requires.
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Zakladna farebnost loga pozostava z oranzového loga

na tmavomodrom pozadi. Logo je mozZné pouzit aj inverzne,

teda tmavomodré na oranzovom pozadi.

The basic colour scheme of the logo consists of an orange logo
on a dark blue background. The logo can also be used in reverse,

i.e. dark blue on an orange background.

30

%CASSOVIUM CASSOVIUM
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Logo EDIH CASSOVIUM je mozné pouzivat aj v alternativnej
farebnosti: svetloruzové logo na tmavomodrom pozadi, alebo

v inverznej podobe: tmavomodré logo na svetloruzovom pozadi.
The EDIH CASSOVIUM logo can also be used in an alternative
colour scheme: alight pink logo on a dark blue background,

orinreverse: a dark blue logo on alight pink background.

8/8

%CASSOVIUM CASSOVIUM
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Logo je mozné pouzit aj v €ierno-bielej verzii, teda logo v ¢iernom
prevedeni na bielom (svetlom) pozadi, resp. logo v bielom
prevedeni na ¢iernom (tmavom) pozadi.

The logo can also be used in a black and white version,

i.e. the logo in black on a white (light) background or the logo

in white on a black (dark) background.

8/8
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TMAVOMODRA / DARK BLUE
CMYK: 100/ 80/50/ 62
RGB:7/34/53

HEX: #072235

PANTONE 296 C

RAL 5026

ORANZOVA / ORANGE
CMYK:0/56/59/0
RGB: 255/ 140/ 100
HEX: #FF8C64
PANTONE 1635 C

RAL 2003

RUZOVA / PINK
CMYK:0/24/12/0
RGB: 255/213/ 213
HEX: #FFD5D5
PANTONE 496 C
RAL 3015

CIERNA / BLACK
CMYK:0/0/0/100
RGB:0/0/0

HEX: #000000
PANTONE Black C
RAL 9005

SIVA / GREY
CMYK:0/0/0/15
RGB: 227/ 227/ 227
HEX: #E3E3E3
PANTONE Cool Grey 1C
RAL 9003

BIELA / WHITE
CMYK:0/0/0/0
RGB: 255 / 256 / 255
HEX: #FFFFFF
PANTONE White
RAL 9016

Vlavo su zadefinované presné hodnoty zakladnej, alternativnej

aj cierno-bielej farebnosti loga EDIH CASSOVIUM. Hodnoty farieb
su uréené pre farebné modely RGB, CMYK, dalej pre HEX systém,
ako aj pre farebné systémy PANTONE a RAL. Pri kombinacii farieb
je potrebné dbat na ¢itatelnost a dostatoény kontrast medzi

zvolenymi farbami alebo ich odtiefmi.

On the left are defined the exact values of the EDIH CASSOVIUM
logo’s primary, alternative, and black and white colour

scheme. The colour values are for RGB, CMYK, HEX, PANTONE
and RAL colour systems. When combining colours, care must
be taken to ensure legibility and sufficient contrast between

the colours or shades chosen.
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TYPOGRAFIA
TYPOGRAPHY

Textova ¢ast loga bola vytvorena pouzitim pisma Barlow.

Ide o zakladné pismo jednotného vizualneho $tylu, ktoré je
odporucané pouzivat aj v ramci pisomnosti, tlacovin alebo

pri tvorbe reklamnych predmetov. Pokial rodina pisma Barlow
nie je k dispozicii, ako doplnkové pismo je mozné pouzit Calibri.

The typographic part of the logo was created using the Barlow
font. It is a primary font of the corporate identity, which

is also recommended for use in documents, printed materials
orin the creation of promotional items. If the Barlow font family
is not available, Calibri can be used as a complementary font.
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Barlow Bold 18/24 pt

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

1234567890

Barlow Regular 9/14 pt

Eurdopske centrum digitalnych inovacii
vyuziva silny potencial univerzit v naSom
regione vychodného Slovenska.

Barlow Medium 9/14 pt

Europske centrum digitalnych inovacii
vyuziva silny potencial univerzit v nasom
regione vychodného Slovenska.

Barlow SemiBold 9/14 pt

Eurépske centrum digitalnych inovacii
vyuziva silny potencial univerzit v nasom
regione vychodného Slovenska.

Barlow Bold 9/14 pt

Europske centrum digitalnych inovacii
vyuziva silny potencial univerzit v nasom
regione vychodného Slovenska.

Barlow lItalic 9/14 pt

Europske centrum digitdlnych inovdcii
vyuZziva silny potencidl univerzit vnasom
regione vychodného Slovenska.

Barlow Medium Italic 9/14 pt

Eurépske centrum digitdlnych inovdcii
vyuziva silny potencidl univerzit v nasom
regione vychodného Slovenska.

Barlow SemiBold Italic 9/14 pt

Eurépske centrum digitdalnych inovacii
vyuZiva silny potencidl univerzit v nasom
regione vychodného Slovenska.

Barlow Bold Italic 9/14 pt

Eurépske centrum digitalnych inovdcii
vyuziva silny potencidl univerzit v nasom
regione vychodného Slovenska.

Na tvorbu loga EDIH CASSOVIUM bolo pouzité pismo Barlow Bold.
Barlow je komplexna rodina pisma, ktora obsahuje celkovo

9 rezov (Thin, ExtraLight, Light, Regular, Medium, SemiBold, Bold,
ExtraBold, Black) vratane prislu$nych italik. Barlow je mierne
zaoblené bezserifové pismo, ktoré je neutralne, ale l'ahko ¢itatel'né
v digitalnej aj tlacenej podobe. Rodina pisma Barlow je dostupna

na Google Fonts.

The font used for the EDIH CASSOVIUM logo is Barlow Bold. Barlow
is a comprehensive font family with 9 weights (Thin, ExtraLight,
Light, Regular, Medium, SemiBold, Bold, ExtraBold, Black)

in Roman and ltalic. It is a slightly rounded, low-contrast, grotesk
type family that is neutral but easy to read both in digital form

as well as in print. Barlow type family is available on Google Fonts.

Rodina pisma Barlow je dostupna na Google Fonts

Barlow is available on Google Fonts
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Calibri Bold 20/24 pt

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Calibri Light 10/14 pt

Eurdpske centrum digitalnych inovacii
vyuziva silny potencial univerzit v nasom
regione vychodného Slovenska.

Calibri Regular 10/14 pt

Eurdpske centrum digitalnych inovacii
vyuziva silny potencidl univerzit v naSom
regione vychodného Slovenska.

Calibri Bold 10/14 pt

Eurdpske centrum digitalnych inovacii
vyuziva silny potencial univerzit v naSom
regione vychodného Slovenska.

Calibri Regular 11/16 pt

Calibri Light Italic 10/14 pt

Europske centrum digitalnych inovdcif
vyuZiva silny potencidl univerzit v nasom
regione vychodného Slovenska.

Calibri Italic 10/14 pt

Eurdpske centrum digitdinych inovdcii
vyuziva silny potencidl univerzit v nasom
regione vychodného Slovenska.

Calibri Bold Italic 10/14 pt

Eurdpske centrum digitdlnych inovdcii
vyuZiva silny potencidl univerzit v naSom
regione vychodného Slovenska.

Eurdpske centrum digitalnych inovacii vyuZiva silny potencidl univerzit v naSom

regione vychodného Slovenska. K dispozicii su Spi¢kovi vedci a kvalitna vyskumna

infrastruktura. Poskytuje sluzby zamerané na cieleny vyskum podla potrieb danej firmy

alebo organizacie. Ochrana a udrzatelnost Zivotného prostredia, Uspora energii a nové

pristupy k redukcii emisii a sklenikovych plynov su klfti¢ovym faktorom pri prevadzke

firmy a volbe dodavatelského retazca.

Ako doplnkové pismo k rodine pisma Barlow je mozné pouzit rodinu
pisma Calibri. Ide o humanistické bezserifové pismo s jemne
zaoblenymi hranami, ktoré zahfria 3 rezy (Light, Regular, Bold)
vratane prislusnych italik, pricom obsahuje aj znaky pre cyriliku

¢i grécke znaky. Rodina pisma Calibri je vol'ne pristupnd, kedze

ide o systémové pismo, ktoré nie je nutné stahovat a inStalovat.
Toto pismo je mozné pouzit napriklad pri hlavickovych papieroch

alebo v pripade, ak rodina pisma Barlow nie je k dispozicii.

The Calibri font family can be used as a complementary font

to the Barlow font family. It is a humanist grotesk font with gently
rounded edges, which includes 3 weights (Light, Regular, Bold) and
corresponding italics, while also containing characters for Cyrillic
or Greek characters. The Calibri font family is freely available

as it is a system font that does not need to be downloaded

and installed. This font can be used, for example, for letterheads

or if the Barlow font family is not available.
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/A

TLACOVINY
PRINTED
MATERIALS

Logo a jednotny vizualny Styl je mozné aplikovat na Sirokej

Skale tlacovin. Branding Guide priblizuje pouzitie na vizitkach,
hlavickovych papieroch ¢i v podpise emailu, ako aj na dalSich
typoch tlaéenych propagaénych materialov, napr. letaky, plagaty,
billboardy, citylighty a pod.

The logo and uniform visual style can be applied to a wide range
of printed materials. The Branding Guide explains how to use

it on business cards, letterheads and email signatures, as well as
on other types of printed promotional materials, e.g. flyers,
posters, billboards, citylights, etc.
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Vizitky majud rozmer 90 x 50 mm (Sirka x vy$ka). Na zadnej strane
sa na farebnom pozadi nachadza logo EDIH CASSOVIUM, predna
strana obsahuje textové Gdaje (meno a priezvisko, kontaktné

Udaje, adresa)a QR kod.

The format of the business cards is 90 x 50 mm (width x height).
On the back side, there is the EDIH CASSOVIUM logo on a coloured
background, the front side contains text data (name and surname,

contact details, address) and a QR code.

Predna a zadna strana vizitiek
Front and back side of business cards
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EDIH CASSOVIUM
UVP TECHNICOM, Némcove] 5
042 00 Kosice

Vaieny pén / Valend pani,

Nase tislo Vybavujelinka
Priezvisko/602 XX00K

Kotice
XK. XX. 2023

VEC
Lorem ipsum dolor sit amet

Proin ornare erat eget lectus bibendum pellentesque. Vestibulum eu ipsum erat luctus imperdiet
Sed ultricies lectus eget gravida congue. Nulla lorem ligula, gravida a erat dignissim, tempus
dignissim. Cras vitae sem lectus. Donec a sagittis nibh. Pellentesque venenatis congue leonidus
tristique. Etiam suscipit tempus mauris. Sed accumsan lorem lectus, nec pulvinar dignissim eget est
Vestibulum ornare sapien ornare. Quisque scelerisque sagittis mauris sollicitudin.

Aenean ac quam non odio ullamcorper cursus. Nullam ultrices turpis vel malesuada molestie. Nullam
molestie lacus risus, nec accumsan erat pellentesque vitae. Pellentesque dignissim purus magna, quis
aliguet est commodo nec. Praesent iaculis aliquet velit ut placerat. Duis vitae felis nulla sagittis
placerat. Vivamus suscipit, massa eu lobortis lobortis, orci turpis lacinia felis, ac sodales velit quis
magna. Donec eu sapien lectus. Proin egestas tellus et leo ultricies laoreet. Vivamus ultrices eu lectus
imperdiet interdum. Vestibulum dignissim, odio sit amet venenatis aliquam, erat dolor maximus arcu,
a ullamcorper arcu ante a nisl. Nullam efficitur quam dictum euismod. Curabitur semper tellus

pharetra iaculis aliquet velit molestie.

Meno Priezvisko, tituly
praconé zaradenie

nfo@uvptechniam.sk | tel: +421 55 602 2573 | edihcassovium,sk

Hlavi¢kovy papier ma Standardny rozmer 210 x 297 mm
(8irka x vy$ka). Logo sa nachadza v l'avom hornom rohu, vpravo
hore je ndzov EDIH CASSOVIUM a adresa. Kontaktné udaje

sa nachadzaju v lavom dolnom rohu hlavi¢kového papiera.

The letterhead has a standard size of 2710 x 297 mm
(width x height). The logo appears in the top left, the name

EDIH CASSOVIUM and the address in the top right. Contact details

are in the bottom left corner of the letterhead.

Ukazka hlavickového papiera, format A4
Letterhead sample, A4 format

EDIH CASSOVIUM / BRANDING GUIDE
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Komu

Kdpia
L Podpis e-mailu pozostava z loga EDIH CASSOVIUM v oranzovej
Dobry den,
farbe a z textovej ¢asti, ktora zahffia meno, priezvisko a tituly
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Auctor suscipit ultrices. (Calibri Bold 10 pt), dalej nazov ,EDIH CASSOVIUM", ako aj adresu,
Mauris vel hendrerit lorem, id venenatis quam. In hac habitasse platea dictumst. kontaktné udaje a odkaz na webovd stranku institucie

Fusce in bibendum elit, nec efficitur enim. (Calibri Regular 10 pt).

Maecenas at ipsum mattis, pulvinar enim id, laoreet magna. Donec eutis ligula
ut ex varius elementum sit amet. Orci varius natoque penatibus magnis dis The email signature consists of the EDIH CASSOVIUM logo

parturient montes, nascetur ridiculus mus. Donec amet dictum lotaris ist auctor in orange and a text section that includes the first name, last name
nederit lorem quantis. Nullam dapibus eros ut maximus blandit. Phasellus in nibh

) and the academic degrees (Calibri Bold 10 pt), then the name
non felis auctor porta.

“EDIH CASSOVIUM” as well as the address, contact details

Maecenas luctus ultrices erat, ut interdum leo. Etiam vel purus quis nunc congue and a link to the institution’s website (Calibri Regular 10 pt).
facilisis non ut massa. Integer miruvelit, sodales vel sodales id, ultrices ataelit.
Intilid pharetra augue. Phasellus fringilla massa, vitae convallis justo.

S pozdravom,

Meno Priezvisko, tituly
EDIH CASSOVIUM

USP TECHNICOM, Némcovej 5, 042 00 KosSice, Slovakia
+421 55 602 2573 / surname@edihcassovium.sk / edihcassovium.sk Podpis emailu (Outlook, TUKE)

Email signature (Outlook, TUKE)
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%CASSOVIUM %

CASSOVIUM

Peciatka / Stamp: 47 x 18 mm Peciatka / Stamp: 30 x 20 mm

Ukazky peéiatok obdiznikového tvaru, rézne formaty
Examples of rectangular stamps, various formats

gp
O CASsovyp

o)
dg CASSOVIUM

Peciatka / Stamp: 38 x 14 mm

Branding Guide zahffia niekol'ko navrhov peé&iatok obdiznikového
tvaru, na ktorych sa nachadza bud'len logo samotné (horizontalna,
vertikalna podoba), alebo logo a adresa. Na vyrobu peciatok

je mozné pouzit napriklad plastové samofarbiace peciatky.

Peciatkova farba: ¢ierna.

The Branding Guide includes several designs for rectangular
stamps that feature either the logo alone (horizontal, vertical)
or the logo and address. For example, plastic self-inking stamps

can be used to produce the stamps. Stamp colour: black.

8
8/8 CASSOVIUM ©
UVP TECHNICOM, Némcovej 5 CASSOVIUM

042 00 Kosice-Sever UVP TECHNICOM, Némcovej 5
042 00 KosSice-Sever

Peciatka / Stamp: 59 x 23 mm Peciatka / Stamp: 45 x 30 mm
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Pri aplikacii vizualneho $tylu na brozury (format A5, A4, DL a pod.)
je mozné pracovat s fotografiou aj s vektorovou grafikou.
Fotografie mézu byt farebné aj ¢ierno-biele. Pri pouzitiloga

v brozurach a nainych tlacovinach je potrebné dbat na jeho

ochrannu zoénu a ¢itatel'nost.

When applying the visual style to brochures (A5, A4, DL, etc.),

it is possible to work with both photography and vector graphics.
Photographs can be used in full colour as well as in black

and white. When using the logo in brochures and other printed
materials, care must be taken to ensure its protection zone

and legibility are not affected.

Ukazky aplikacie vizualnej identity na brozurach formatu DL (99 x 210 mm)
Examples of visual identity application on DL brochures (99 x 210 mm)
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Pri navrhu plagatov a letdkov sa odporucéa pouzivat rodinu pisma
Barlow. Zasady prace s logom a vizualnou identitou st rovnakeé

ako pri navrhu brozar.
When designing posters and flyers, it is recommended to use

the Barlow font family. The principles of logo usage and visual

identity design are the same as for brochure design.

Ukazka plagatu formatu A3 (297 x 420 mm)
Example of a A3 poster (297 x 420 mm)

EDIH CASSOVIUM / BRANDING GUIDE
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Graficky navrh citylightu a billboardu méze pracovat s fotografiou,
vektorovou grafikou, typografiou a farebnostou, ktoru definuje
Branding Guide. Na zaklade charakteru spominanych médii

sa odporuca redukcia textov na minimum.

The graphic design of various citylights and billboards can

use photography, vector graphics, typography as well as colours
defined by the Branding Guide. On the basis of the nature

of the mentioned media, it is recommended to reduce texts

to a minimum.

Ukazky citylightu a billboardu
Examples of a citylight and a billboard
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CASSOVIUM

EDIH CASSOVIUM

EUROPSKE CENTRUM Roll-up patri k &astym a oblubenym formam propagaénych
DIGITALNYCH materialov najma kvoéli svojej skladnosti a jednoduchému
INO VA cl | zostaveniu. Odporuéa sa pouzit roll-up formatu 850 x 2000 mm.
i Pri priprave grafiky platia podobné zasady ako pri tvorbe citylightu

alebo billboardu s tym, Ze roll-up mo6ze obsahovat viac textu.

Roll-ups are one of the most common and popular forms

of promotional materials, mainly because of their versatility

and ease of assembly. It is recommended to use a roll-up format
of 850 x 2000 mm. When preparing the graphics, similar principles
apply as when creating a citylight or a billboard, except that

the roll-up can contain more text.

1 DIGITALNA ) 2 ROZVOJ
TRANSFORMACIA REGIONU

DIGITALNE 4 PODPORA
TECHNOLOGIE PROGRAMOV

Navrh roll-upu, format 850 x 2000 mm
Roll-up design example, format 850 x 2000 mm
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REKLAMNE
PREDMETY
PROMOTIONAL
PRODUCTS

Jednotny vizualny styl, ako aj logo samotné, je mozné aplikovat
na $iroké spektrum reklamnych predmetov. Ci uz ide o textil,
kancelarske potreby alebo daréekové predmety, vizual i farebnost

su prisposobivé a lahko aplikovatel'né na r6zne formaty.

The corporate identity, as well as the logo itself, can be applied
to a wide range of promotional products. Whether it's textiles,
stationery or gift items, the visuals and colour schemes are

adaptable and easily applicable to a variety of formats.
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Pri trickach je mozné pouzit textil tmavomodrej, bielej, ¢iernej,
svetloruzovej, prip. inych farieb. Potla¢ textilu je jednofarebna,
obsahuje logo EDIH CASSOVIUM a dalSie grafické prvky.

For T-shirts, it is possible to use textiles in dark blue, white, black,

light pink or other colours. The printing is monochromatic and
includes the EDIH CASSOVIUM logo and other graphic elements.




Mikiny st navrhnuté na rovnakom principe ako potlac triciek.
V pripade pouzitia mikiny so zipsom vpredu sa odporuca vacésiu

plochu potlace aplikovat na chrbat alebo rukavy.

Sweatshirts are designed on the same principle as the T-shirts.
If using a sweatshirt with a front zipper, it is recommended that

alarger area of printing be applied to the back or sleeves.



Na potla¢ tasiek je mozné pouzit grafiku vychadzajiucu z kruznic
odvodenych od znaku loga EDIH CASSOVIUM. Je mozné pouzit
bielu, prirodnu alebo tmavomodru farebnost textilu, na ktory je

mozné potlacit grafiku spolu s logom. Potla¢ je jednofarebna.

The bags can be printed with graphics based on the circles derived
from the EDIH CASSOVIUM logo. It is possible to use white, natural
or dark blue coloured textiles, on which the graphic can then

be printed together with the logo. The printing is monochromatic.

Farebné variacie textilnych tasiek s potla¢ou
Colour variations of printed tote bags
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Potla¢ zapisnika moze vychadzat zo znaku loga, pricom zahfiia

aj logo samotné. Pero obsahuje logo v horizontalnom prevedeni.

The design of the notebook may be based on the logo
emblem and include the logo itself. The penincludes the logo

in a horizontal version.

EDIH CASSOVIUM / BRANDING GUIDE
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CASSOVIUM

Kruhové alebo Stvorcové odznaky s lesklou alebo matnou féliou
patria k velmi oblubenym reklamnym predmetom. Logo je mozné
aplikovat v jeho vertikalnej podobe, pripadne je na odznaky mozné
pouzit len samotny znak pozostavajuci z kruznic. Odporuac¢ané
rozmery odznakov: §tvorcovy 37 x 37 mm, kruhovy priemeru 37 mm

alebo 44 mm.

Round or square pin buttons with glossy or matt foil are very
popular promotional products. The logo can be applied to the pin
buttons in its vertical form, or the pin buttons can use only

the emblem itself, consisting of circles. Recommended pin button

sizes: square 37 x 37 mm, round 37 mm or 44 mm.

Ukazka kruhovych a §tvorcovych odznakov s aplikovanym logom
Example of round and square pin buttons with applied logo
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Pre potla¢ hrnéekov je mozné pouzit farebné keramické hrnéeky.
Samotna potlac (logo, grafika) je jednofarebna, logo je aplikované

na spodnej ¢asti hrnéeka.

Coloured ceramic mugs can also be used for promotional
purposes. The printing itself (logo, graphics) is monochromatic,

the logo is applied on the underside of the mug.




5.3
MENOVKY
NAME TAGS

Sucéastou reklamnych predmetov st aj menovky, ktoré mézu

byt doplnené aj potla¢enou $nurkou na krk. Menovky mézu byt
hrizontalne aj vertikalne. Ich predna strana obsahuje textové udaje
o nositelovi, zadna strana pozostava z tmavomodrého pozadia,

na ktorom je umiestnena vertikalna verzia loga v oranzovom
farebnom prevedeni. Pri potla¢ani Snuarky na krk je mozné vyuzit

nazov ,EDIH CASSOVIUM®, prip. aj graficky prvok kruznic z loga.

The promotional products also include name tags, which can

be complemented by a printed lanyard. Name tags can be both
horizontal and vertical. Their front side contains text data about
the wearer, the back side consists of a dark blue background

on which a vertical version of the logo in orange is placed.

The name “EDIH CASSOVIUM" as well as the graphic element

of the circles from the logo can be used for the lanyard design.

Ukazka potla¢enej menovky a $narky na krk
Example of printed name tag and lanyard
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Logo je mozné animovat, ako znazorfiuju aj vybrané sekvencie
kratkej animacie. Animacia je uréena pre digitalne prostredie,

napr. webova stranka, videa, socialne siete a pod.

The logo can be animated, as shown in the selected sequences
of the short animation. The animation is intended for digital

environments, e.g. website, videos, social media, etc.

Animacia po nasnimani QR kédu
Animation after QR code is scanned
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Logo a jednotny vizualny $tyl je mozné aplikovat aj na socialnych

siefach, napr. Facebook a Instagram. Ci uz ide o profilovu
EDIH CASSOVIUM

Technology & Innovation

fotografiu, digitalne bannery, vizudl prispevkov alebo pribehov,
uplatnenie grafického jazyka je Siroké. Vdaka neutralnym
a nadcasovym prvkom je grafika jednoducho prispdsobitel'na

a aplikovatel'na na pozadovany format digitalneho vystupu.

The logo and the corporate identity can be applied on social
media such as Facebook and Instagram. Whether it's a profile
photo, digital banners, design of posts or stories, the application
of visual communication is extensive. With neutral and timeless
elements, visual identity is easily customizable and applicable

to the desired digital output format.

DIGITALNA ROZVOJ DIGITALNE PODPORA
TRANSFOR- REGIONU TECHNO- PROGRAMOV

MACIA

Prispiet k ekonomickému
ainovaénému rozvoju regionu
s ciefom zvysit DESI

Index 020 %.

Aplikacia vizualnej identity na socialnych sietach
Application of the visual identity on social media
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